Lo
\V

ot fegfRmtera

G AT 8 T FAFET w19 SF Ty T AZc0R @, ALHE 2T HEE
AfpRTe ¢ e WBifte wEme 7 v AR @fFee o/l Fe o[ TS
Wewees s (BuaAfiaw)  fapifere ool 39 e Wiweess  (99Raw)  @iaess
2033-20%9 FFFRER Mo’ 39 9T CIRESR FRTE 2[IF-2038 U7 TRPYL e ¢redt
239 |

ANFIT G- BIF! T O JRF IS5, =97, 6 |

IAT- YT 9.005T (ATF TS
(2ita Srafe )

ob/oy/0¢ | ARAE 511 | Principles of Marketing
35/0)/R03¢ | THERIE 512 | Commercial Bank Management
y0/03/R03¢ | eI [ 513 Governance in Banks
Su/o3/03¢ | AREE 514 | International Trade and Finance
Sor/oR/0¢ | TR 515 | Central Banking

ARIMIDEACED

ol fefwrera w4/ -

DIFl-S000 | A3 SwEs
oIl feefwer |

CICT FR-OIRE/C. (1./.[00¢ ©ifqes 39/05/03¢

Q9IS 8 AT B! AR &) WIS 76 et (2ol T4 =2 |
. TS, fqercas1 sBifCe srqam, ois {8 |

ARBIETS, BIF Tl oK 1< WSS |

@GR (SRee), Bis e |

233, Big [8 |

Tol-aferga, Soer TrmeR s, Bis s |

-GG, (@1-SAior (F1) SewmeER S, Bis e |

TA-RIGEG, (@I-SHATBR (21T RMT =T, Big 8 |

e Aqrw Gol-fwEss, vis s

el AR ATrE fSEs, g [ |

YT L ER OGNy

Alamgir/335



